
    I don’t know about 

you, but I like even-

numbered years better 

than odd numbered 

years. 

     They seem to have 

held wonderful things 

for me:  my birth, my 

marriages, the birth of 

my children… 

     Then again, odd-

numbered years 

brought some pretty 

good things too:  my 

third child, my move to 

Montana, and complete 

recovery from my first-

ever surgery. 

     So there.  So much 

for my preconceived 

notions about the com-

ing even-numbered 

New Year. 

     Seriously, I have a 

really good feeling 

about 2010.  And even 

if I didn’t, I’m a be-

liever in the power of 

positive thinking and 

self-fulfilling prophe-

cies. 

     Please join me in 

welcoming 2010 and  

looking forward to its 

gifts with anticipation. 

Welcome 2010! 

Business Networking on Linked In  

     Everyone knows 

about Facebook.  But 

do you know about 

Linked In?  It’s a busi-

ness network that 

works similar to Face-

book but focuses only 

on your business and 

professional endeavors. 

     You can upload ei-

ther your resume or 

particular details about 

your professional and 

business background.  

You can upload per-

sonal information...or 

not.  You can let the 

world know WHY 

you’re on Linked In:  to 

look for a job, to find 

people to work for you, 

to network, to offer 

consulting services, 

whatever… 

     Let me tell you why 

I’m a fan of Linked In.  

My daughter intro-

duced it to me about 

three years ago and said  

it had proved to be an 

invaluable tool to her in 

her profession.  She 

urged me to get myself 

up and running. 

    Since she’s smarter 

than I am (and there’s 

no sarcasm in that re-

mark—she really is, as 

are her sister and 

brother), I followed her 

advice.  Because I pur-

sue two professional 

careers (writing and 

insurance) and am too 

lazy to  upload and 

maintain two separate 

profiles, I combined 

them. 

     In retrospect, I must 

humbly report that 

maybe my daughter got 

her smarts from me:  I 

recently signed a lucra-

tive contract because of 

my profile.  It was an 

insurance writing job 

that combined my writ-

ing skills and my insur-

ance expertise. 

     It was also fun!  

How many of you actu-

ally LIKE doing what 

you’re paid to do? 

     I strongly urge you 

to get your business 

self (or selves) on 

Linked In.  Oh, and if 

your kids are smart, 

follow their advice! 
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     How many of you hang up the 

moment the person on the other end 

of the phone begins to sound like a 

telemarketer?  How many of you 

use either Caller ID or your answer-

ing machine to screen your calls for 

the purpose of avoiding telemar-

keters?  How many of you have to 

make phone calls for your job and 

just hate it when the person on the 

other end of the phone hangs up on 

YOU?  (Or worse, gets nasty or 

verbally abusive?) 

     Well, kids, I’m happy to report 

there are methods and ways of us-

ing the telephone to your 

advantage so that you 

aren’t hung up on during 

those first few seconds.  

There are also ways to 

GUARANTEE the other 

person will hang up on 

you.  The fellow who 

prompted this article pro-

vides me with a perfect 

example. 

     The name of one of 

my businesses is Faulk-

ner Education Services.  

One day, I answered the 

phone, “Good morning, 

Faulkner Education.”  

The caller asked, “Is Mr. 

Faulkner in?”  Well, since I’m Mrs. 

Faulkner—and Mr. Faulkner has 

absolutely nothing to do with my 

business other than being very 

happy it earns income—I replied, 

“There is no Mr. Faulkner.”  What 

do you think the caller did?  Yep, 

he hung up in embarrassment. 

     When calling a business, do 

NOT expect the person you’re call-

ing will be of a specific gender.  

Neither should you assume that the 

receptionist will put you right 

through to the “owner” or someone 

else when you ask for the person by 

title.  In fact, you SHOULD assume 

the call WON’T go through.  Why?  

Because you just signaled you don’t 

know the person you’re calling and 

you’re either a sales person or 

(worse) a telemarketer.  No one 

wants to talk to sales people or tele-

marketers and the receptionist has 

been instructed not to put those 

types of calls through.  Regardless 

of how badly you want to speak to 

your prospect, the receptionist does 

not care.  She works for them, not 

you. 

     Here’s a tip to avoid that conun-

drum, along with a few others:  (1) 

Check out the R.L. Polk Directory 

(it’s in the reference section of the 

library and can be purchased di-

rectly from that company); it in-

cludes certain business information 

along with the business listing—

usually the owner’s name and the 

number of employees.  (2) Call in 

advance to ask for the name of the 

owner.  Have a legitimate reason 

for wanting the info—no lying—in 

case you’re asked the reason for 

your request.  (You might want to 

have a co-worker, or your teenager, 

call on your behalf to avoid the re-

ceptionist remembering your voice 

when you make your call-back.)  

(3) Know what you’re going to say, 

but donôt sound like youôre reading 

a script!  Sales people and telemar-

keters often use scripts; good sales-

people and telemarketers don’t 

sound like they’re using scripts.  

The key to success in this regard is 

rehearsal:  repeat what you’re going 

to say over and over so that it 

comes naturally and—if you don’t 

repeat the script precisely—you’re 

comfortable enough to ad lib. 

     The first thing you 

should ask when you 

reach the party with 

whom you want to 

speak is, “Have I 

called at a good 

time?”  Telemarketers 

and people with lousy 

phone skills never ask 

that question.  It’s a 

sign of respect and 

signals that you care 

about the person you 

called—even if you 

don’t know her/him.  

If s/he says it’s not a 

good time, apologize 

and ask when would be a good time 

for your return call.  Nine times out 

of ten, you’ll get that information 

and will have a pleasant phone call 

when you eventually do reach the 

person. 

     Feel free to get in touch with me  

for other good advice about making 

phone calls.  I’ve been doing it for 

years and am happy to report that I 

have fun, and pretty good success 

getting through to people...when I 

want to.      

     Happy phoning! 
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Here are the book covers, with links 

to the authors’ website, of people I 

interviewed on my Author Ex-

change Blog in recent months: 

     For the fifth year in a row, I’ve 

been fortunate enough to be chosen 

as a workshop presenter at the Mis-

soula Businesswomen’s annual 

Women’s Symposium. 

     This year’s event will be held on 

Saturday, February 20th at the Hil-

ton Garden Inn in Missoula, Mon-

tana from 8:00am to 5:00pm. 

     Our keynote speaker is Julie 

Powell, author of Julie and Julia 

and the 12 workshop topics are:  

Creating a FANtastic Facebook Fan 

Page, Personal Influence:  How to 

Change Your Game, How to be a 

Successful Blogger, Leave Your 

Guilt in the Dust:  Embracing a 

New Food Paradigm, Disadvan-

taged Business Enterprises and 

State Contracts,  Where Can I Find 

Free Money:  Tips and Tricks to 

Finding and Writing Grants, Awak-

ening Your Spirit in the Midst of a 

Busy Life, Solving the Human En-

ergy Crisis:  The Answer is in Your 

Belly Button, Feeling Restless or 

Stuck:  Change the Game, Join the 

Conversation:  5 Steps to Success in 

Social Media, Hitting Your Stride:  

Bringing the Best of Who You Are 

to Work. 

     All the vendor slots are filled 

and this year’s event looks to be 

just as exciting and packed with 

helpful business and personal infor-

mation as previous years’ events. 

     Click here to learn more about 

the Symposium and click here to 

register online. 

     The registration fee is $35 for 

members and $50 for non-

members; registration includes all 

workshops, the keynote luncheon, 

and access to all vendor booths. 
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     Iôve been writing since childhood, when I began creating cross-

word puzzles for extra credit in Mr. Calenôs fifth-grade class.  Since 

then, Iôve written magazine articles, a newspaper column, insurance 

seminars and texts, career development workshops, and my all-time 

favorite:  novels. 

     When life interfered with my writingðas it seems to do on a regu-

lar basisðI put novel-writing aside, which gave birth to a tremen-

dous amount of publication within the insurance industry.  Now that 

lifeôs challenges have taken a sabbatical  (Iôm knocking wood, here), 

Iôm focusing on my novels.   

Linda M. Faulkner 

attention. 

     Attaining publication, in any for-

mat or genre, is difficult.  As in:  

THE ODDS ARE AGAINST YOU.  

Well, if you engage in an endeavor 

where you know, up-front, that 

you’re handicapped, shouldn’t you do 

as much as you can to level the play-

ing field? 

     Yup, I thought so too. 

     Here are a few tips I’ve collected 

from a variety of sources about what 

writers should do to show they’re 

paying attention: 

     (1) If you can’t find guidelines or 

preferences, ask.  Most everyone has 

them and, even if a person doesn’t, 

she’ll appreciate your consideration 

in asking.  (2) Once you review the 

guidelines or preferences, FOLLOW 

THEM.  Do not,  I repeat, do not, 

assume they don’t apply to you.  

They do, believe me.  I don’t care 

how or why you’ve convinced your-

     Warning:  I’m on my soapbox.  If 
you’re not in for a lecture, skip this 

item. 

    There, now that I’ve delivered the 

disclaimer, I feel free to whine. 

     You’d think literate people could 

follow instructions, right?  Especially 

writers, right?  Wrong.  

     If you were planning to submit a 

request to someone to consider your 

work—whether it be an editor, a 

book reviewer, an agent, or a blog 

host—wouldn’t you do a little re-

search to find out if that person had 

specific guidelines or preferences?  I 

would. 

     And, once you’d checked out 

those guidelines and preferences, 

wouldn’t you follow them?  Yup, me 

too. 

     Well, I’m on this soapbox because 

not everyone is like you and me.  In 

fact, WAY too many people, includ-

ing writers, are simply not paying 

self they don’t:  you’re wrong.  (3) 

Double-check everything you submit.  

Not only for spelling, grammar, con-

tent, appearance, etc. but to make 

sure whatever you’re sending  is 

complete.  As in:  everything is there.  

How professional do you think you 

look when you submit something 

with a cover letter that says you’re 

submitting per the guidelines and 

what you submit doesnôt follow the 

guidelines? 

     Now, if youôre not a writer, these 

rules apply to you, too.  Let’s say 

you’re applying for a job.  If you 

don’t know what the HR depart-

ment’s guidelines are for applying, or 

if you do know what they are but 

choose not to follow them, or if you 

space out and don’t submit every-

thing you're supposed to submit, I can 

GUARANTEE you won’t get the job.  

Not when 20 (or 200) other people 

are applying and a bunch of them are 

paying attention. 
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