
     Iôm thrilled to an-

nounce that my debut 

mystery, Second Time 

Around, was nominated 

for best Mystery/

Suspense Fiction novel 

of the year! 

     EPIC, the Electroni-

cally Published Internet 

Connection, is a profes-

sional organization of 

published writers, 

cover artists, agents, 

and publishers who 

promote books that are 

published in eBook 

format.  Second Time 

Around was published 

in both eBook and print 

format by ePress 

Online in January 2009 

and is available as an 

eBook on both Fiction-

wise.com and Barnes & 

Noble and as a trade 

paperback on Ama-

zon.com.  Signed au-

thor copies are also 

available on my web-

site at http://

www.lindamfaulkner.c

om/Store.htm. 

     The 2010 EPIC 

Awards ñshowcase the 

best and brightest in 

today's electronic pub-

lished writing and 

cover art.ò  Cover art-

ist, Steph Lambert of 

Missoula, entered her 

STA cover in the con-

test and weôre hoping 

to announce her as a 

finalist next month. 

     The Art Awards 

finalists will be an-

nounced on December 

18th and all award win-

ners will be announced 

at EPICôs annual con-

ference on March 7, 

2010.  The conference 

will be held at the 

Sheraton New Orleans 

in New Orleans, LA 

from March 4-7, 2010. 

STA Nominated for an 
EPIC Award  

Revised Newsletter Format 

     Out of necessity 

rather than creativity, 

the format of the news-

letter has changed. 

     My laptop, once 

again, requires serious 

medical attention.   

This time, Iôm hoping 

itôs only the fan.  The 

draft copy of the No-

vember newsletter sits 

on the laptopôs desktop, 

out of my reach.  Yes, I 

did backup the files on 

the laptop.  I over-

looked the desktop 

files, however. 

     I have backed up 

this format.  Do you 

like it or should I resur-

rect the old format 

when I get my laptop 

back? 
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     Most of us have heard all kinds 

of warnings and advice about mak-

ing and keeping promises.  Iôve 

mentioned in this column (probably 

a number of times!) the edict:  Un-

der-promise and over-deliver.  Itôs a 

professional tenet I live by.  How-

ever, in this article, Iôm talking 

more about the warning my mother 

gave me as a child:  Never make a 

promise if you donôt intend to keep 

it. 

     Beyond what is viewed as pro-

fessional, and making mistakes/the 

ability to fix them, are the greater 

and more far-reaching conse-

quences of makingðand break-

ingða promise. 

     Nietzsche said, Not that you lied 

to me but that I no longer believe 

you - that is what has distressed me.  

I embrace this sentiment and most 

people doðwithout even realizing 

it.  A broken promise equals a lie.  

A series of broken promises equals 

a liar. 

     How often has a friend or busi-

ness associate made an appointment 

with you and then cancelled?  You 

probably sympathized when her 

reason for cancelling was true ill-

ness, the death of her mother, half 

an airplane wing falling from the 

sky and ripping a hole in the roof of 

her house, or genuine urgencies of a 

similar nature.  But did you sympa-

thize when her reason for cancelling 

began with:  a) Iôm so behind at 

worké, b) You wouldnôt believe 

how busy Iôve beené or c) I think I 

have a touch of the flué 

     I donôt know about you, but 

hereôs my initial and heartfelt reac-

tion to the above reasons (aka ex-

cuses):  a) Somethingôs always 

coming up at work and most of us 

operate from a position of being 

behind, b) Actually, yes, I would 

believe how busy you are.  You see, 

my day has precisely the same 

number of hours yours has.  You 

clearly feel that your 24 hours are 

more important than mine, c) No 

one gets a touch of the flu; check it 

out online:  the flu lasts a minimum 

of 5 days and involves vomiting 

and other gross stuff, along with a 

fever.  You clearly think Iôm dumb 

enough to buy your even dumber 

excuse. 

     Are my reactions bit harsh?  

Maybe.  Maybe not.  If this person I 

had the appointment with is, letôs 

say, my sister or my very good 

friend, Iôm not as apt to be so unfor-

giving.  After all, itôs impossible to 

trade my sister in for a new one and 

almost as hard to replace a good 

friend.  But if this person is a client 

or business acquaintance, then those 

are precisely my thoughts.  Why? 

     How do I know sheôll keep the 

next appointment we make?  How 

do I know she hasnôt used phony 

excuses before--or that she wonôt be 

using them in the future?  What if 

she gets better at making up phony 

excuses?  What if sheôs a LIAR ï 

how will it affect my job, our rela-

tionship, or my company? 

     The best way to avoid having 

your broken promises be interpreted 

as lies is to keep them.  The next 

best way is to be candid:  donôt 

make up an excuse, do show your 

respect for the other personôs time, 

and do reschedule at THEIR con-

venience.  Strike the proper balance 

between sincere apology and grov-

elingðgroveling is definitely the 

sign of a liar.  I promise you this:  

no one likes, or trusts, a liar. 
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Here are the book covers, with links 

to the authorsô website, of people I 

interviewed on my Author Ex-

change Blog in recent months: 

     My husband I recently adopted 

our umpteenth pound critter:  

Grace, a tiny, timid cat. 

     Sheôs still spending her nights 

beneath the couch, but sheôs far less 

nervous than she was two weeks 

ago when I adopted her from Ani-

mals in Missoula.  

     Sheôs not fond, at all, of Char-

lotte, whose first home was the 

Missoula Animal Control Shelterð

unless you count the streets she 

lived on when they picked her up at 

approximately 4 weeks of age. 

     She doesnôt mind Delany, the 

black lab puppy I adopted ten years 

ago from the city animal shelter in 

Attleboro, MA, where I lived at the 

time.  And she actually likes Max, 

our black cat, whose previous resi-

dence was Missoula Animal Con-

trol. 

      

 

 

 

 

      

     Did you know that black animals 

are the last to get adopted?  If you 

check out the website for the Hu-

mane Society of Montanaðor any 

other shelter, for that matter, the 

majority of the dogs waiting to be 

adopted look like clones of my De-

laney (pictured at left).  Theyôre 

fairly large (over 50 pounds), 

blackðor black with a white spot 

on the chest, and generally possess-

ing some Labrador retriever or Ger-

man Shepherd ancestry. 

     If you are unable to adopt a pet 

(or another one!), wonôt you con-

sider making a donation?  Then dol-

lars will buy a bag of food that will 

feed a kitty for a month. 
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     Iôve been writing since childhood, when I began creating cross-

word puzzles for extra credit in Mr. Calenôs fifth-grade class.  Since 

then, Iôve written magazine articles, a newspaper column, insurance 

seminars and texts, career development workshops, and my all-time 

favorite:  novels. 

     When life interfered with my writingðas it seems to do on a regu-

lar basisðI put novel-writing aside, which gave birth to a tremen-

dous amount of publication within the insurance industry.  Now that 

lifeôs challenges have taken a sabbatical  (Iôm knocking wood, here), 

Iôm focusing on my novels.  I expect the sequel to  SECOND TIME 

AROUND to be completed in January 2010. 

Linda M. Faulkner 

ePress would pay me for each 

eBook and trade paperback it pub-

lished and sold. 

     Now, if I want to write a book 

about my family ancestry, I doubt I 

could find a publisher willing to 

buy the storyðfor one major rea-

son:  there isnôt a market large 

enough to make enough book pur-

chases for a publisher to earn 

money on the project.  In this situa-

tion, Iôd likely self-publish  50 or 

100 booksðand would be happy to 

do so. 

     While writing is a creative proc-

ess that generates enormous satis-

faction, the purpose of submitting a 

book to a publisher for publication 

is to distribute it to a large group of 

individuals, individuals who will 

both enjoy the book and pay for it.  

Publishing is business.   

     Business partners should be hon-

est with each other, up-front about 

     If  youôve been busy with holi-

day preparations, you may not have 

noticed the uproar about Harlequin 

Enterprises venturing into self-

publishing. 

     Iôd like to point out that, in my 

opinion, thereôs nothing inherently 

wrong with self-publishing.  If an 

individual chooses to pay a pub-

lisher to publish his work, thatôs his 

choice.  Of course, this is exactly 

the opposite of the way traditional 

publishing works.  If a publisher 

(whether it publish books, newspa-

pers, magazines, or whatever) 

wants to publish work youôve cre-

ated, it pays you! 

     When magazines purchase the 

articles I write and submit for their 

review, the magazine publishers 

pay me.  When ePress Online of-

fered to publish Second Time 

Around, we signed a contract that 

specified precisely how much 

precisely how the details of their 

business arrangement work. 

     What has meðand a lot of peo-

pleðconcerned about Harlequinôs 

proposed marketing of its self-

publishing venture, Harlequin Hori-

zons, is the fact that it infers self-

publishing with them is a step on 

the way to traditional publishing 

with its parent company, Harlequin 

Enterprises.  Last I heard, Harlequin 

agreed to remove its name from the 

venture after MWA, RWA, SFWA, 

and other publishing professionals 

removed them from their lists of 

approved publishers.  I find this 

action even more despicable than 

everything else theyôre doing be-

cause itôs downright sneaky. 

     Want the scoop?  Want links to 

blogs that contain a variety of opin-

ion on the matter?  Click here to 

visit one of my recent blog posts on 

the subject. 
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