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     I completed a 346-page insurance licensing text not too long ago.  Nearly 

150,000 words about Indemnity, Legal Liability, and Risk.  Let me tell you, 

the exercise offered none of the fun of writing a mystery or a romance.  Insur-

ance texts do not allow murder, love scenes, internal dialogue, or any type of 

fiction to creep into their pages.  In fact, making things up is frowned upon 

when writing insurance texts. 

     I entertained myself during the project by eliminating passive phrases and 

injecting active verbs.  Of course, when I got to the law portion of the text, 

excerpting language from state code put a halt to my enjoyment. 

     On the flip side, writing a non-fiction insurance text (sorry, thatõs redun-

dant) allowed me time to research, which permitted an occasional feeling of 

superiority when I read other insurance texts.  In all seriousness, I realized 

that having experience as a professional writer gave me an edge. 

     I also learned a lot during the project.  Such as my commitment to dead-

lines.  I did not allow the boring aspect to impede my progress.  I lost ten 

daysõ  writing time due to a family emergency and managed to compensate.  

I also learned that editing is always required, no matter how well you know 

your topic and how expert you believe yourself to be in your field. 

     We writers write.  It doesnõt matter what.  What matters is the why, and 

the how.  And the quality of the finished product.  Regardless of whoõll be 

reading it. 
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Second Time Around Garners More  
Reviews 

     During the past two months, Second Time Around, has garnered a couple 

of really good reviews on Amazon and other sites.  Andrea Sisco called it, 

ò...a fun romp through  murder and mayhem.ó   

     DelGal Reviews said, òSecond Time Around has a good, page-turning plot 

and just enough of thrilling suspense to keep readers guessing the outcome 

from the first page to the ending, while also including a bit of romantic tur-

moil that adds to the overall suspense of the story.ó 

     To read all STAõs reviews, visit my website and click on the Re-

views/Interviews tab. 
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goes into detail about a 
variety of tools for under-
standing and interpreting 
a number of clues that 
people communicate non
-verbally.  Body Lan-
guage, written by Julius 
Fast, was written in the 
мфтлΩǎ ŀƴŘ ƛǎ ǎǘƛƭƭ ǊŜπ
garded  
as eminently insightful 
and accurate.  Handwrit-
ing Analysis:  Putting It to 
Work For You, by Andrea 
McNichol, provides sig-
nificant insights into per-
sonality traits;  its teach-
ings have proven to be 
invaluable, especially 
during the processes of 
hiring, firing, and putting 
together teams of peo-
ple. 
     Remember one of the 
facts I opened with?  
Only 7% of what we com-
municate involves the 
words we speak.  Pretty 
silly to use that as the 
basis for understanding 
other people, eh? 
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Non-verbal Communication 
(from my column, Business Sense, in the April 2007 issue of The Weekender) 

ELETTER FROM LINDA M. FAULKNER 

Mission Dam Reservoir, St. Ignatius, MTτSeptember 2009 

     Last month I talked about 
communication ς specifi-
cally, verbal communica-
ǘƛƻƴΦ  ¢Ƙƛǎ ƳƻƴǘƘ LΩŘ ƭƛƪŜ ǘƻ 
talk a little bit about non-
verbal communication. 

     Look at the following 
types of communication 
and guess what percentage 
applies to each; your total 
should be 100%: 

     Words Spoken        

     Tone of Voice 

     Body Language 

     Most people think that 
either Words Spoken or 
Tone of Voice constitute a 
majority of our communica-
tion.  Most people are 
wrong.  When added to-
gether, Words Spoken and 
Voice ŘƻƴΩǘ ŜǾŜƴ Ŝǉǳŀƭ рл҈Φ            

     The actual numbers are:  
Words Spoken =  7%, Tone 
of Voice = 38%, and Body 

Language = 55%. 

     In business, it is abso-
lutely essential to know 
what people mean.  The 
ǿƻǊŘǎ ǘƘŜȅ ǳǎŜ ŘƻƴΩǘ ŀƭǿŀȅǎ 
convey their true message.  
Often, what a customer, 
client, co-worker, or super-
visor ƛǎƴΩǘ saying has more 
significance than what they 
do say.  The two most im-
portant skills involved in 
reading people, recognizing 
and translating the non-
verbal clues they give us, 
are listening and observa-
tion.  You do it every day 
and may not even realize it. 

     Ever asked someone, 
άIƻǿ ŀǊŜ ȅƻǳΚέ  ²Ƙŀǘ Řƻ 
you do when that someone 
ǎŀȅǎΣ άCƛƴŜΣέ ƛƴ ŀ ƭƻǿΣ ŘŜπ
pressed tone?  Do you ac-
cept the surface meaning of 
the word fine and continue 
with your conversation,  

ignoring the underlying 
message communicated by 
the tone of voice?  Or do 
ȅƻǳ ŀǎƪ ƘŜǊ ǿƘŀǘΩǎ ǿǊƻƴƎΚ 

     Have you ever attended 
a business meeting where 
the index finger of the 
ǎǇŜŀƪŜǊΩǎ ŎƭƻǎŜŘ ƘŀƴŘ ƪŜŜǇǎ 
touching his lips?  And the 
other hand is stuffed in his 
ǇƻŎƪŜǘΚ  ¸ƻǳΩǊŜ ƘŜŀǊƛƴƎ ǘƘŜ 
ǿƻǊŘǎ ƘŜΩǎ ǎŀȅƛƴƎΣ ōǳǘ ǿƘŀǘ 
is he really communicating?  
L ŘƻƴΩǘ ƪƴƻǿ ŀōƻǳǘ ȅƻǳΣ ōǳǘ 
LΩƳ ƻƴ ǘƘŜ ŀƭŜǊǘ ŀƴŘ ǿƻƴπ
ŘŜǊƛƴƎ Ƙƻǿ ǎƛƴŎŜǊŜ ƘŜΩǎ 
being. 
     I performed extensive 
research when preparing a 
career development work-
shop on Relationship Man-
agement last year.  Coupled 
with over thirty years busi-
ness experience and related 
training, I utilized dozens of 
books and publications.  
Three books contributed 
greatly during the process 
and I share them with you. 
     Reading People, written 
by Jo Ellan Demetrius,  

Creek feeding the reservoir 

http://www.theweekender.net
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    Here are some more book covers and titles from the authors Iõve interviewed on my Author Exchange Blog: 
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More Good Reads 

Book Reviews 
     Minotaur Books, a division of St. Martinõs Press,  has made arrangements with me via my Author Exchange Blog to 

publish book reviews.  I am open to reviewing other books, per the blogõs guidelines, which include: 

¶ Requests MUST come from a publisher, agent, or publicistñnot from authors 

¶ I will only review books Iõm personally interested in reading; unfortunately, I don't have specific requirements in 

this areañitõs more about the writerõs voice and the first few paragraphs than it is about genre 

¶ I will NOT review a book written by an author who is a personal/business friend or associate 

 

To read the book review guidelines in their entirety, click here.  The book reviews Iõve already posted on Author Ex-

change Blog appear in the right sidebar of the blog. 

http://www.lindamfaulknertips.blogspot.com
http://www.lindamfaulknertips.blogspot.com/
http://lindamfaulknertips.blogspot.com/2009/08/revised-scheduling-guidelines.html
http://www.markarsenault.net/
http://www.kyliebrant.com/
http://www.elizabethzelvin.com/
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Second Time Around available at: 

Amazon.com 

 

Fictionwise 

Barnes & Noble 

 

Fact & Fiction Books, Missoula 

Writing 101�³ Active Voice 

     hƴŜ ƻŦ ǘƘŜ ǘƘƛƴƎǎ LΩǾŜ ƭŜŀǊƴŜŘ 
is that passive voice steals from 
your writing.  It leeches it of ex-
citement, emotion, meaning, and 
potential. 

     I read a book recently and the 
author used variations of the verb 
go throughout the book.  As in, 
He went into the kitchen or He 
went upstairs.  How many alter-
natives can we create? 

     *  He strode into the kitchen 

     *  He pranced into the kitchen 

     *  He staggered into the 
kitchen 

     *  He ran into the kitchen 

     *  He backed into the kitchen 

     *  He raced upstairs 

     *  He dragged himself upstairs 

     *  He stumbled up the stairs 

     Another passive voice culprit is 

the word was.  Iõve found that if I 

search a document for was, Iõm 

able to replace it 9 out of 10 

times.  Yes, sometimes replace-

ment involves rewriting the sen-

tence, beginning in a different 

place, or even eliminating the 

entire sentence.  Who cares, if 

the revised version is stronger?  

By the same token, if you abso-

lutely, positively canõt make the 

sentence stronger by replacing 

was, then keep it!  Nothing, not 

even a word, is all good or bad. 

     I include here the first few sen-

tences of Mark Arsenaultõs recent 

book, Loot the Moon, to provide 

you with an example of really 

strong writing that favors Active 

Voice over Passive Voice: 

    Tobacco smoke and moonlight 
filled the car. Outside, the head- 

lamps painted a blur of green 
and tan onto whatever they 
touched in the forest as the old 
Lincoln raced through the gray 
night. From the back seat, Stu 
listened to the big V8 gargling 
under the hood. He saw the 
ǎƭƛŎƪ ƻŦ ǎǿŜŀǘ ƻƴ ǘƘŜ ŘǊƛǾŜǊΩǎ 
face, as the young man 
hunched over the wheel, 
gasped and wheezed, and 
willed the lumbering car 
through the twists and turns of 
ŀƴ ƻƭŘ ŎƻǳƴǘǊȅ ǊƻŀŘΦ  ά¢ƘŜ 
ŘǊƛǾŜǊΩǎ ŀǎ ƎƻŘŘŀƳ ǎŎŀǊŜŘ ŀǎ 
ƳŜΣέ {ǘǳ ǘƘƻǳƎƘǘΦ  !ƴŘ ǘƘŜ 
ŘǊƛǾŜǊ ŘƛŘƴΩǘ ƘŀǾŜ ǘƘŜ Ǝǳƴ ŀǘ Ƙƛǎ 
head. 

     bƻǿΣ ƘƻǿΩǎ ǘƘŀǘ ŦƻǊ !ŎǘƛǾŜ 
Voice?  His entire book reads 
ƭƛƪŜ ǘƘƛǎΣ ƛŦ ȅƻǳΩǊŜ ƛƴǘŜǊŜǎǘŜŘ ƛƴ 
a primer. 
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