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     Iõm a fan of marketing.  I might 

even be a disciple of marketing. 

     Not because my òdayó job has in-

cluded sales for the past 30+ years, 

either.  My devotion to marketing is 

the singular result of seeing how well 

marketing works.   

     My heart goes pitty-pat whenever I 

hear about an especially creative 

marketing technique:  good ideas, 

even when they belong to someone 

else, excite me.  I have seen, on occa-

sion, a mediocre marketing method 

either net results or spur other ideas.  

Iõve also seen abysmal marketing 

techniques get blamed for tanking a 

business.  You know what?  That busi-

ness would have tanked without any 

marketing, so give the guy who 

dreamed up the lousy idea a breakñ

at least he tried. 

     Okay, so where am I going with 

this? 

     YOU need to market yourself.  No 

matter what you do, whether you are 

an employee, an employer, or self-

employed, you need to get the word 

out about how wonderful you are and 

about all the wonderful things you can 

do for other people.  Because thatõs 

the key to building your business and 

professional reputation. 

     If youõre an office worker, you want 

your customers and co-workers to 

believe you hung the moon:  if 
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people like you, theyõre MUCH easier 

to work with.  If youõre the business 

owner, you want your customers to 

think you know the answer to every-

thing OR that you can get it:  if they 

donõt, theyõll find someone else who 

can and youõll lose their business.  If 

youõre self-employed, itõs twice as 

important to market yourself because 

you need people to believe you hung 

the moon AND that you have the an-

swer to everything. 

     Okay, youõre asking yourself, 

òWhere the heck is she going with 

this?ó 

     Iõm offering you the opportunity to 

market yourself, your business, or 

someone you know.  Iõve begun writ-

ing an online column about self-

marketing and, since Iõm a disciple, 

Iõve got my arms around two kinds of 

people as I traverse the path to the 

pearly gates: 

     (1) People who want to share their 

success stories with others 

     (2) People who want to benefit 

from the expertise and advice of other 

marketing disciples. 

     If you have something to share, e-

mail me at exam-

iner@lindamfaulkner.com.  If youõre 

interested in reading the articles I 

write, either check out my column by 

clicking the Examiner.com logo ap-

pearing below. 

Iõm now doing book reviews 

on my Author Exchange Blog 

and have reviewed two  

books that will be released 

by St. Martinõs/Minotaur on 

October 6th:  Dark Mirror by 

Barry Maitland and Dark 

Tiger by William G. Tapply.  

Click here and scroll down in 

the right sidebar to find the 

book review links.  
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     Did you know that 

taking advantage of 

writing opportunities 

can be one of the best 

forms of marketing and 

advertising for you and 

your business?  Articles 

for newsletters, busi-

ness sections of your 

local newspaper, peri-

odicals like The Week-

ender, and trade jour-

nals are all terrific out-

lets for informing the 

public about your areas 

of expertise. 

     Oftentimes, writing 

about topics that inter-

est you, or that you feel 

passionate aboutñeven 

if theyõre not business-

related, have the same 

beneficial effect as 

those business-related 

topics you might want 

to focus on.  They give 

your readers another 

perspective about who 

you are, they provide 

insights into your life 

and personality that 

might otherwise not be 

known.  Talk about free 

publicity! 

     And listen, I donõt 

want to hear that you 

donõt know how to write, 

or that you canõt spell, or 

that you donõt know any-

thing about punctuation 

and grammar.  Do you 

really think that Heming-

way, Stephen King, and 

Nora Roberts were born 

with those skills?  Did 

you ever hear about the 

dictionary, the thesau-

rus, and spell-check? 

     The best way to re-

fine your article while 

making sure your spell-

ing, punctuation, and 

grammar are perfect is 

to have another person 

edit it.  Be sure you 

choose the right per-

sonñnot your mother, 

spouse, or best friend.   

(Unless, of course, they 

have super-duper edit-

ing skills!)   You should 

choose someone who 

writes, and writes well, 

and who knows the busi-

ness of writing. 

     In case you havenõt 

noticed, other people 

tend to have an easier 

time spotting our faults 

than we do.  They also 

tend to be freer with 

praise. 

     Why not give writ-

ing for your business 

a try?  Iõd recommend 

starting out small, like 

with a newsletter arti-

cle or a letter to the 

editor.  Stick to 100-

250 words.  If you feel 

you need to brush up 

on your grammar and 

punctuation skills, 

Elements of Style by 

William Strunk and 

E.B. White is the book 

you need.  (Although 

many writers will dis-

agree.)  The paper-

back version costs 

less than $10 at Bar-

nes and Noble.  I still 

have the first copy I 

bought over 30 years 

ago.  (It was much 

cheaper then!) 

     If you feel you need 

some help with crea-

tivity, then Writing the 

Natural Way by Gab-

riele L. Rico is the 

book--and the paper-

back version costs 

less than $20! 

     Happy writing! 
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    Here are some more book covers and titles from the authors Iõve interviewed on my Author 

Exchange Blog: 
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Book SalesBook Sales  
     According to The Association of American Publishers (AAP), US domestic book sales for the 

month of July increased by 2% and were up 1.9% for 2009.   These figures include: 

¶ Adult Hardcover sales for the month increased almost 7%  

¶ Adult Paperback sales for the month increased 9%  

¶ Adult Mass Market sales decreased 13.5% for the month 

¶ Audio book sales increased 3.5% for the month 

¶ eBook sales increased 213.5% for the month 
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Linda M. Faulkner, Linda M. Faulkner, writerwriter  

Writing Website:  www.lindamfaulkner.com 

Writing Blog:  www.lindamfaulkner.blogspot.com 

Author Exchange Blog:  www.lindamfaulknertips.blogspot.com 

Education Website:  www.faulknereducation.com 

Education Blog:  www.faulknereducation.com 

Insurance Website:  www.lmfaulkner.com 

Insurance Blog:  www.lmfaulkner.blogspot.com 

Examiner Column:  http://www.examiner.com/x-22005 -Billings-Self-

Marketing-Examiner  
 

E-mail addresses: 

Writing:  linda@lindamfaulkner.com 

Education:  linda@faulknereducation.com 

Insurance:  linda@lmfaulkner.com 

Examiner:  examiner@lindfamfaulkner.com 

Please direct your e-mail inquiry to the appropriate address above. 

Second Time AroundSecond Time Around  available at:available at:  
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Fact & Fiction Books, Missoula 

 

Barnes & Noble 

Social NetworkingSocial Networking  
     Twitter ñ When I first heard 

about it, I thought Twitter would 

be either boring or high-

maintenance.  I find it to be nei-

ther, but I also find a few flaws 

with it.  First, I receive an inordi-

nate number of òfollowersó 

whose photos are nude, porno-

graphic, or whose accounts have 

been deleted between the time 

they begin òfollowingó and I have 

the opportunity to check them 

out.  I suspect the disappearing 

part is a good thing.  The Tweets 

I favor contain one of two ele-

ments:  either a clever or humor-

ous comment or perspective or 

a quick link to something inter-

esting.  The Tweets I tend to 

ignore or (dare I admit this in 

public?) eliminate, are those of 

people who post 47,000 Tweets 

in one day, one after the other, 

taking up an entire screen and 

not allowing me to glance at my 

other friendsõ Tweets.  I know the 

purpose of Social Networking is 

to market and self-promote; 

some people need to be informed 

that too much of a good thing is 

simply too  much. 

     Facebook ñ Not bad, when it 

works.  I especially enjoy the abil-

ity to post and view photos; itõs a 

terrific way of sharing.  I do wish 

FB would come up with a way for 

us to post to our page so that 

only visitors to our page would 

see the items.  Sometimes Iõd like 

to share info with some people 

but not with everyone on the 

news feedñyou know?  Not that I 

want to keep secrets 

(obviously, posting on FBñ

where all information will last 

foreverñis clearly not compati-

ble with the word secret), but I 

realize that all four million of 

my òfriendsó might not be in-

terested in what I ate for 

breakfast. 

     Linked In, Plaxo, etc.  While 

these types of pages are more 

for businesses than òfriends,ó 

they seem to be a variation, or 

combination, of Twitter and 

Facebook with a  little blog-

ging thrown in. 

     Iõve been reducing my time 

spent online with social net-

working because Iõm afraid Iõll 

be spending more quality time 

w/computer than w/my peo-

ple! 
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